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Accelerating Internet and smartphone
penefrationin Asia Pacific have drawn
travel companies towards the mobile rush.

APAC airline mobile apps are mostly in

their early stages. Many apps still mimic

the desktop purchase flow, ignoringthe

opportunity to refresh search and booking
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ary 2018, respectively, with theaim of identifying and assessing various

products, services, travel managerent tools integrated within the airline apps. Airline apps were evaluated on a total of 56 urique
aspects/ components across various stages of app launch, flight search, booking, travel management. layalty/ custorner logins. products sold.
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