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211 Million

MOBILE + SOCIAL GAMERS

OBILE GAMING ONTHERISE
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MOBILE IS MORE POPULAR THAN TV
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WHO ARE SOCIAL & MOBILE GAMERS?
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SponsorPay is the leading value-exchange advertising platform providing high-quality brand
engagement for advertisers and driving user acquisition as well as content monetization for
publishers of mobile and social apps.

SponsorPay

VALUE-EXCHANGE ADVERTISING
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Our innovative BrandEngage™ solution offers user-initiated interaction with videos and post-view
actions that increase brand engagement by up to 80%.

We work with leading publishers Zynga, EA, Ubisoft & QutFit7 as well as renowned advertisers such
" as Coca-Cola, Samsung and Warner Brothers. Our products are available across all popular
platforms including iOS, Android and Facebook.
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