HOW SOCIAI. MEDIA HAS CHANGED THE

business area has been disrupted by
Social media,but perhaps none has been
cted than the ol of advertising

Marketers have had to change nearly every aspect of their ad approaches to keep up with

consumer behavior and technological trends. Here are some of the key factors
driving and influencing the shift toward social media advertising
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The confluence of marketing dollars
shifting toward digital and the popularity
of social media are leading brands
toincreasingly move ad spend to

social channels.
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cH A"G E D The Top Reasons Brands Are Using Social Media
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