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@31 Maiority of B2B Content Marketers Still
Don’t Have Documented Strategy
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@3 Email Marketing and Educational Content -
Leading Methods for Lead Nurturing
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04 Stles and Analytics Feedback -
Top Sources for Audience Research
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Majority of B2B Marketers
05 Use Paid Distribution Channels
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©6 'rioitizing Audience’s Informational
Needs Seen as Key to Success

@7 thanoes in Search Algorithm AS The
Most Important Content Marketing Issue

- V(m}l Wﬂ"}h [13“/n|

[RerS— )
D itk e

ess7Gote:



